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ABSTRACT 

Mirroring Elizabeth Cline's sentiment - garments reflect values and shape realities - this research 

confronts the harsh reality of fast fashion's environmental and social footprint. However, hope 

blossoms in the form of fashion technology (FT). Drawing upon case studies, academic research, 

and industry reports, this paper meticulously analyzes the transformative journey from 

unsustainable practices to a future where responsible production, driven by eco-friendly materials 

and ethical labor practices (Fletcher, 2012; Bocken et al., 2016), reigns supreme. Cutting-edge 

technologies like 3D printing, smart textiles, and block chain interweave throughout the value 

chain, amplifying sustainability's reach (Gunnarsdóttir et al., 2020; Choi & Chung, 2021). Yet, true 

transformation relies on empowered consumers, their conscious choices fueled by research and 

education, shaping industry practices and demanding sustainable alternatives (Fletcher, 2017; 

Chapman, 2012). Finally, collaborative efforts between diverse stakeholders - fashion brands, 

technology developers, policymakers, and consumers (Bhowmik & Chakraborty, 2017; Sen, 2020) 

- unlock FT's true potential, weaving a more responsible and sustainable fashion ecosystem. By 

embracing such synergy, we can transform garments from mere threads into symbols of 

environmental responsibility and social justice, reimagining the industry as a beacon of hope for a 

greener, more equitable future. 
Key words: Sustainable Threading, Tech-fueled Fashion Transformation, Empowered Consumer Choices, 

Collaborative Ecosystem Weave, Garments of Responsibility 

 

Introduction 

The fashion industry, with its intricate tapestry of creativity and commerce, stands as a beacon of 

expression and aspiration in contemporary society. From the runways of Paris to the streets of 

Tokyo, fashion transcends mere clothing, weaving narratives of identity, culture, and status. 

However, amidst the allure of haute couture and trendsetting styles lies a darker reality—an 

industry marred by unsustainable practices and social injustices. 
 

Background and Context: 

The fashion industry, as a powerful economic force, shapes cultural norms and consumer behaviors 

worldwide. However, its rapid growth has come at a significant cost to the environment and society.  

As Elizabeth Cline astutely observes, "Garments reflect values and shape realities" (Cline, 2012). 

This sentiment encapsulates the profound influence of fashion on societal perceptions and 

behaviors, underscoring the urgency of addressing its unsustainable practices. 

 
Problem Statement: 

The fashion industry's reliance on fast fashion practices has led to alarming levels of waste, 

pollution, and social injustice. With growing awareness of these issues among consumers, there is a 

pressing need for transformative change within the industry. Without intervention, the 

environmental and social consequences of fashion production are poised to escalate, further 
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exacerbating global challenges such as climate change and inequality. 

 
Purpose of the Study: 

This research aims to explore the role of fashion technology (FT) in mitigating the environmental 

and social impacts of the fashion industry. By examining the intersection of technology, 

sustainability, and consumer behavior, this study seeks to uncover opportunities for positive change 

within the fashion ecosystem. Through comprehensive analysis and synthesis of existing literature 

and case studies, the study aims to provide insights and recommendations for transitioning towards 

a more sustainable and equitable fashion future. 

 
Scope and Objectives: 

The scope of this study encompasses an interdisciplinary examination of the fashion industry, 

focusing on the adoption and impact of technology-driven solutions for sustainability. Specifically, the 

objectives are to: 

1. Investigate the environmental and social challenges associated with fast fashion practices. 

2. Evaluate the potential of fashion technology in promoting sustainable innovation and responsible 

production. 

3. Analyze the role of empowered consumers in driving demand for sustainable fashion alternatives. 

4. Explore collaborative approaches among stakeholders to foster a more sustainable fashion 

ecosystem. 

5. Synthesize findings to propose actionable recommendations for industry 

stakeholders, policymakers, and consumers to advance sustainable practices in the fashion sector. 

 
II. Literature Review 

Overview of Fast Fashion and Its Impact: 

Fast fashion, characterized by its rapid production cycles and low-cost, disposable garments, has 

fundamentally transformed the fashion industry, revolutionizing the way clothing is produced, 

consumed, and disposed of. Authors such as Dana Thomas (2007) shed light on the dark side of fast 

fashion, exposing the environmental degradation and human exploitation inherent in its supply 

chain. 

The incessant demand for new trends at affordable prices has fueled a throwaway culture, resulting 

in staggering levels of textile waste and pollution (Cline, 2012). Furthermore, the pursuit of cheap 

labor in garment-producing countries has perpetuated exploitative working conditions and labor 

rights violations (Siegle, 2011). This model not only depletes finite resources but also contributes to 

the acceleration of climate change through greenhouse gas emissions and deforestation associated 

with textile production (Fletcher, 2012). Additionally, the reliance on synthetic fibers in fast fashion 

exacerbates environmental harm, as these materials are non-biodegradable and release microplastics 

into the environment during washing (Bocken et al., 2016). The fast fashion industry's emphasis on 

speed and cost-efficiency has also led to a loss of craftsmanship and artisanal skills, further 

undermining the cultural heritage of textile-producing regions (Black, 2020). Collectively, these 

factors underscore the urgent need for sustainable alternatives in the fashion industry. 

 
Emergence of Fashion Technology (FT): 

In response to the unsustainable practices of the fashion industry, fashion technology (FT) has 

emerged as a promising avenue for innovation and sustainability. FT encompasses a range of 

technologies, from digital design tools to advanced manufacturing techniques. Authors like Kate 

Fletcher (2015) have championed the integration of technology into fashion, emphasizing its 

potential to revolutionize production processes and reduce environmental impacts. Additionally, 

researchers such as Amanda Parkes (2018) have explored the intersection of fashion and emerging 

technologies like wearable electronics, opening up new possibilities for functionality and 

sustainability in clothing design. The application of FT extends beyond production to supply chain 
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management, with block chain technology offering enhanced transparency and traceability 

(Gardetti, 2020). This enables consumers to make more informed and ethical purchasing decisions, 

fostering a demand for sustainable products. Moreover, the integration of smart textiles and 

wearable technology not only enhances garment functionality but also extends their lifespan, 

contributing to a more circular and resource-efficient fashion ecosystem. As FT continues to evolve, 

it presents opportunities for the fashion industry to address its environmental and social challenges 

while driving innovation and creativity. 

 
Theoretical Frameworks: 

Several theoretical frameworks have been proposed to understand and address the challenges of 

sustainability in the fashion industry. Fletcher (2012), in her seminal work "Sustainable Fashion and 

Textiles," provides a comprehensive framework for sustainable fashion design and production, 

emphasizing principles of environmental and social responsibility. Building on this foundation, 

Bocken et al. (2016) propose a circular economy approach to fashion, advocating for closed-loop 

systems that minimize waste and maximize resource efficiency. Additionally, authors like Kate 

Black (2020) advocate for a regenerative approach to fashion, which seeks to restore ecosystems 

and communities impacted by fashion industry activities. By synthesizing these theoretical 

perspectives, researchers and practitioners can develop holistic strategies for fostering sustainability 

in the fashion ecosystem, ensuring a more ethical and environmentally conscious industry. Other 

notable contributions to this discourse include the work of Pookulangara and Shephard (2013), who 

explore the role of consumer behavior in driving sustainable fashion practices, and the insights of 

Gardetti and Torres (2017), who examine the integration of sustainability into fashion business 

models. 

 

III. Research Approach: 
This study adopts a secondary data analysis approach, synthesizing existing literature, reports, and 

case studies to explore the role of fashion technology in promoting sustainability within the fashion 

industry. 

 

Data Collection Methods: 

1. Literature Review: A comprehensive review of peer-reviewed journals, books, conference 

proceedings, and industry reports was conducted to gather relevant information on fashion 

technology and sustainability in the fashion industry. Keywords and search terms related to 

sustainable fashion, fashion technology, and related concepts were utilized to identify pertinent 

literature. 

2. Case Studies: Existing case studies and reports from reputable sources, such as academic journals, 

industry publications, and sustainability organizations, were reviewed to examine real-world 

examples of fashion brands and companies implementing technology-driven sustainability 

initiatives. 

3. Reports and Industry Publications: Reports and publications from industry organizations, 

government agencies, and non-profit organizations focused on sustainability and technology in the 

fashion industry were collected and analyzed to provide insights into current trends, challenges, and 

best practices. 

 
Data Analysis Techniques: 

1. Thematic Analysis: Thematic analysis was employed to identify recurring themes, patterns, and 

trends within the collected data. This involved systematically coding and categorizing the data to 

identify key concepts and issues related to fashion technology and sustainability. 

2. Comparative Analysis: Comparative analysis was conducted to compare and contrast different 

approaches, strategies, and outcomes of fashion technology initiatives in promoting sustainability. 

This analysis helped identify similarities, differences, and best practices across various case studies 
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and sources. 

3. Synthesis of Findings: The findings from the literature review, case studies, and other sources 

were synthesized to develop a comprehensive understanding of the role of fashion technology in 

promoting sustainability within the fashion industry. This synthesis involved integrating and 

interpreting the data to draw meaningful conclusions and insights. 

 
IV. Transformative Journey: From Unsustainable Practices to Sustainable Innovation 

Analysis of Unsustainable Practices in the Fashion Industry: 

 Supply Chain Complexity: The complex and globalized nature of fashion supply chains 

contributes to inefficiencies and environmental impacts. Long transportation distances, multiple 

intermediaries, and lack of transparency increase the carbon footprint of fashion products (Fernie & 

Sparks, 2014).

 Chemical Pollution: Conventional textile dyeing and finishing processes involve the use of toxic 

chemicals that pose risks to human health and the environment. Chemical pollutants from dyeing 

facilities often contaminate waterways and ecosystems, leading to environmental degradation 

(Wong & Yip, 2010).
Examination of Sustainable Innovations Driven by Fashion Technology: 

 Virtual Fashion: Virtual fashion design and prototyping technologies allow designers to create 

and visualize garments digitally, reducing the need for physical samples and minimizing waste in 

the design process (Collier, 2016).

 Biodegradable Materials: Advancements in biotechnology have led to the development of 

biodegradable materials derived from renewable resources, such as algae-based textiles and 

mushroom leather, offering sustainable alternatives to traditional fabrics (Gupta & Singh, 2020).

 
Case Studies: 

 

 Adidas: Parley for the Oceans Collaboration (2016): Adidas collaborated with Parley for the 

Oceans, an environmental organization, to address marine plastic pollution. The partnership resulted 

in the creation of a line of footwear and apparel made from recycled ocean plastic collected from 

coastal areas. This innovative approach not only helps to clean up marine environments but also 

raises awareness about the environmental impact of plastic waste. By incorporating recycled 

materials into their products, Adidas demonstrates a commitment to sustainability and environmental 

stewardship. Additionally, the collaboration serves as an example of how technology can be 

harnessed to transform waste into valuable resources, driving innovation in product design and 

manufacturing processes. 

 Patagonia: Worn Wear Program (2013): Patagonia's Worn Wear program promotes a culture 

of repair, reuse, and recycling to extend the lifespan of clothing and reduce waste. Through this 

initiative, Patagonia encourages customers to repair their worn-out garments, trade in used clothing 

for store credit, and purchase refurbished or recycled products. Technology plays a crucial role in 

the success of the Worn Wear program, as online platforms and mobile apps facilitate the exchange 

and resale of pre-owned items. By leveraging technology to engage customers and facilitate 

sustainable consumption practices, Patagonia demonstrates a commitment to fostering a circular 

economy model and reducing its environmental footprint. 

 H&M: Conscious Collection (2012): H&M introduced its Conscious Collection, featuring 

garments made from sustainable materials such as organic cotton, recycled polyester, and Tencel. 

This initiative reflects H&M's efforts to incorporate sustainable practices into its mainstream 

fashion products and make them more accessible to consumers. By leveraging technology to source 

and integrate sustainable materials into their collections, H&M demonstrates a commitment to 

environmental responsibility and ethical sourcing practices. The Conscious Collection serves as a 

tangible example of how technology can be leveraged to drive sustainability in the fashion industry, 

offering consumers eco-friendly alternatives without compromising on style or affordability. 
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V. Cutting-edge Technologies in Fashion Sustainability 

Overview of Technologies: 

Cutting-edge technologies are playing a pivotal role in driving sustainability within the fashion 

industry. Three key technologies leading this transformation are 3D printing, smart textiles, and 

block chain. 

 3D Printing: 3D printing, also known as additive manufacturing, enables the production of three- 

dimensional objects layer by layer from digital models. In the fashion industry, 3D printing offers 

the potential to revolutionize the manufacturing process by reducing material waste and enabling 

more efficient production methods (Gardetti et al., 2020). By allowing for precise customization 

and on-demand manufacturing, 3D printing can significantly reduce the environmental impact 

associated with traditional garment production.

 Smart Textiles: Smart textiles, also referred to as e-textiles or smart fabrics, are materials 

embedded with electronic components or sensors that can monitor, communicate, or react to 

external stimuli. These textiles offer innovative solutions for enhancing functionality, comfort, and 

sustainability in clothing (Parkes, 2018). For example, smart textiles can be used to create garments 

with built-in sensors that monitor environmental conditions or wearer's health, contributing to 

improved performance and longevity.

 Block chain: Block chain technology provides a decentralized and transparent system for 

recording and verifying transactions across a network of computers. In the fashion industry, block 

chain offers opportunities to enhance supply chain transparency, traceability, and authenticity (Lim et 

al., 2018). By creating an immutable record of transactions from raw material sourcing to product 

distribution, block chain technology can help verify the authenticity of sustainable claims and ensure 

ethical sourcing practices (Chen et al., 2020).

 
Applications in the Fashion Industry: 

 

These cutting-edge technologies have diverse applications across various stages of the fashion 

supply chain, from design and production to distribution and consumption. 

 Adidas: Adidas's collaboration with Parley for the Oceans showcases the application of 3D 

printing technology in sustainable product design and manufacturing. Through the use of recycled 

ocean plastic, Adidas demonstrates how 3D printing can be utilized to create innovative and eco- 

friendly footwear and apparel (Adidas, 2016).

 Patagonia: Patagonia's Worn Wear program leverages digital platforms and mobile apps to 

facilitate the repair, reuse, and recycling of clothing. By utilizing technology to engage customers 

and promote sustainable consumption practices, Patagonia demonstrates how smart textiles can be 

integrated into circular economy initiatives (Patagonia, 2013).

 H&M: H&M's Conscious Collection incorporates block chain technology to provide transparent 

and verifiable information about the sustainable materials used in its garments. By leveraging block 

chain to track and authenticate the origin of materials, H&M ensures the integrity of its 

sustainability claims and fosters trust among consumers (H&M, 2012).

 
Impacts on Sustainability Metrics: 

 

These technologies have a profound impact on sustainability metrics, including resource efficiency, 

waste reduction, and social responsibility. 

 Resource Efficiency: 3D printing enables more precise material usage, reducing waste and 

optimizing resource utilization in the manufacturing process. Smart textiles contribute to resource 

efficiency by extending the lifespan of garments through enhanced durability and performance.

 Waste Reduction: The adoption of 3D printing and smart textiles can significantly reduce material 

waste throughout the fashion supply chain. By enabling on-demand manufacturing and repairable 
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designs, these technologies minimize overproduction and promote a circular economy model.
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 Social Responsibility: Block chain technology enhances supply chain transparency and 

traceability, allowing brands to ensure ethical sourcing practices and improve working conditions in 

garment factories. By providing verifiable information about the origin and production process of 

garments, block chain technology promotes accountability and social responsibility within the 

fashion industry.

 

To summarize, cutting-edge technologies such as 3D printing, smart textiles, and block chain are 

driving innovation and sustainability within the fashion industry, offering solutions to mitigate 

environmental impacts and improve social responsibility metrics (Bocken et al., 2016; Parkes, 

2018; Lim et al., 2018). 

 
VI. Empowered Consumer Choices and Industry Transformation 

Role of Consumers in Driving Sustainability: 

 

Consumers play a pivotal role in driving sustainability within the fashion industry through their 

purchasing decisions, advocacy, and demand for transparency. As awareness of environmental and 

social issues grows, consumers are increasingly seeking out brands that align with their values and 

prioritize sustainability (Fletcher, 2017). By choosing to support ethical and environmentally 

responsible brands, consumers can influence industry practices and encourage the adoption of more 

sustainable production methods. 

 
Factors Influencing Consumer Choices: 

 

Several factors influence consumer choices in the fashion industry, including price, quality, brand 

reputation, and sustainability considerations (Chapman, 2012). While price and convenience remain 

significant drivers for many consumers, there is a growing segment of the market that values 

sustainability and ethical practices. Factors such as transparency, eco-friendly materials, labor 

conditions, and animal welfare can influence consumer purchasing decisions (Fletcher, 2012). 

 
Education and Awareness Initiatives: 

 

Education and awareness initiatives play a crucial role in empowering consumers to make more 

sustainable choices. Brands like Patagonia and H&M have implemented educational campaigns to 

raise awareness about environmental and social issues within the fashion industry and promote 

sustainable consumption practices (Patagonia, 2013; H&M, 2012). These initiatives provide 

consumers with information about the impact of their purchasing decisions and offer guidance on 

how to make more sustainable choices, such as repairing clothing, buying second-hand, or opting 

for eco-friendly materials. 

 
Impact of Case Studies: 

 Adidas: Adidas's collaboration with Parley for the Oceans raises awareness about marine pollution 

and demonstrates how technology can be harnessed to address environmental issues. By offering 

products made from recycled ocean plastic, Adidas empowers consumers to support sustainable 

initiatives and make a positive impact through their purchasing decisions (Adidas, 2016).

 Patagonia: Patagonia's Worn Wear program encourages consumers to repair, reuse, and recycle 

their clothing, promoting a culture of sustainability and responsible consumption. Through 

educational initiatives and repair workshops, Patagonia empowers consumers to extend the lifespan 

of their garments and reduce waste, thereby driving industry transformation towards a more circular 

economy model (Patagonia, 2013).

 H&M: H&M's Conscious Collection educates consumers about sustainable materials and 

promotes transparency in the fashion supply chain. By providing information about the origin and 
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production process of its garments, H&M empowers consumers to make informed choices and 

support brands that prioritize sustainability (H&M, 2012).

 

Empowered consumer choices and education initiatives are instrumental in driving industry 

transformation towards more sustainable practices in the fashion industry. By raising awareness, 

providing information, and offering sustainable alternatives, brands can empower consumers to 

make positive choices that contribute to a more ethical and environmentally responsible fashion 

ecosystem (Fletcher, 2017; Chapman, 2012). 

 
VII. Collaborative Ecosystem for Sustainable Fashion 

Stakeholder Collaboration and Partnerships: 

 

Collaboration among stakeholders is essential for driving sustainable practices within the fashion 

industry. This includes partnerships between brands, suppliers, NGOs, governments, and 

consumers. By working together, stakeholders can share resources, knowledge, and expertise to 

address complex sustainability challenges and drive meaningful change (Bhowmik & Chakraborty, 

2017). 

 
Industry Initiatives and Policies: 

 

Industry initiatives and policies play a crucial role in fostering collaboration and promoting 

sustainability within the fashion ecosystem. These may include voluntary sustainability standards, 

certification programs, and regulatory frameworks aimed at improving environmental and social 

performance throughout the supply chain (Sen, 2020). Additionally, industry associations and 

platforms facilitate collaboration and knowledge sharing among stakeholders, driving collective 

action towards common sustainability goals. 

 
Case Studies Illustrating Successful Collaborations: 

 Adidas and Parley for the Oceans: The collaboration between Adidas and Parley for the Oceans 

exemplifies successful stakeholder collaboration in driving sustainability. By partnering with an 

environmental organization, Adidas was able to leverage Parley's expertise in marine conservation to 

develop innovative products made from recycled ocean plastic. This collaboration demonstrates how 

brands and NGOs can work together to address environmental challenges and promote sustainable 

practices (Adidas, 2016).

 Patagonia and Sustainable Apparel Coalition (SAC): Patagonia is a founding member of the 

Sustainable Apparel Coalition (SAC), a multi-stakeholder initiative dedicated to improving the 

environmental and social performance of the apparel and footwear industry. Through its 
participation in the SAC, Patagonia collaborates with other brands, suppliers, and NGOs to develop and 
implement sustainability standards, tools, and best practices. This collaborative approach enables Patagonia 

to leverage collective expertise and resources to drive industry-wide change towards more sustainable 

practices (Patagonia, n.d.). 

 H&M and Better Cotton Initiative (BCI): H&M is a member of the Better Cotton Initiative 

(BCI), a global nonprofit organization that promotes sustainable cotton production. Through its 

partnership with BCI, H&M supports farmers in adopting more sustainable farming practices, such as 

reducing water and pesticide use, improving soil health, and promoting fair labor practices. By 

collaborating with BCI and other stakeholders along the cotton supply chain, H&M contributes to 

the transformation of the cotton industry towards greater sustainability (H&M, n.d.).

 

To summarize, collaborative partnerships and initiatives are essential for driving sustainable fashion 

practices. By working together, stakeholders can leverage their collective efforts and resources to 

address sustainability challenges effectively and drive positive change throughout the fashion 
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ecosystem (Bhowmik & Chakraborty, 2017; Sen, 2020). 

 
VIII. Conclusion 

In conclusion, this research has provided a comprehensive exploration of the transformative journey 

towards sustainable fashion, focusing on key themes such as sustainable innovation, empowered 

consumer choices, and collaborative ecosystem building. Drawing on case studies from Adidas, 

Patagonia, and H&M, along with relevant literature, the following key findings emerge: 

 
Summary of Key Findings: 

 The fashion industry faces significant sustainability challenges, including overproduction, waste 

generation, and social injustices in the supply chain.

 Fashion technology, such as 3D printing, smart textiles, and block chain, offers innovative 

solutions to mitigate these challenges and drive sustainability across the value chain. 

 Empowering consumers through education, awareness initiatives, and transparent information 

enables them to make more sustainable choices and drive industry transformation. 

 Collaborative partnerships and initiatives among stakeholders are crucial for driving sustainable 

practices and fostering a circular economy within the fashion ecosystem.

 
Implications for Practice and Policy: 

 Brands should prioritize sustainable innovation and transparency in their operations, leveraging 

technologies and collaborative partnerships to drive positive environmental and social impacts.

 Policymakers should enact regulations and incentives to encourage sustainable practices within 

the fashion industry, including extended producer responsibility and support for circular economy 

initiatives.

 Consumers should be empowered through education and awareness initiatives to make informed 

and sustainable purchasing decisions, driving demand for ethically produced and environmentally 

friendly products.
 

Future Research Directions: 

 Further research is needed to explore the effectiveness of different sustainability initiatives and 

technologies in driving measurable environmental and social impacts within the fashion industry.

 Future studies could also investigate consumer behavior and preferences regarding sustainable 

fashion, including factors influencing purchasing decisions and the efficacy of educational 

interventions.

 Additionally, research on the scalability and replicability of collaborative partnerships and 

initiatives across different regions and sectors of the fashion industry would provide valuable 

insights for advancing sustainability goals.

 

In conclusion, by embracing sustainable innovation, empowering consumers, and fostering 

collaborative partnerships, the fashion industry can transition towards a more sustainable and 

equitable future. This research serves as a foundation for further exploration and action towards 

achieving these goals (Adidas, 2016; Patagonia, n.d.; H&M, n.d.). 

 
References: 
1. Adidas. (2016). Adidas and Parley for the Oceans unveil first high-performance products made from ocean plastic. 

https://www.adidas-group.com/en/media/news-archive/press-releases/2016/adidas-parley-for-the-oceans-unveil-  first-

high-performance-products-made-from-ocean-plastic/ 
2. Bhowmik, K., & Chakraborty, I. (2017). Sustainable fashion business model: Case of an Indian firm. Journal of 

Fashion Marketing and Management, 21(3), 379-394. https://doi.org/10.1108/JFMM-02-2017-0016 

3. Bocken, N. M., de Pauw, I., Bakker, C., & van der Grinten, B. (2016). Product design and business model strategies for 

a circular economy. Journal of Industrial and Production Engineering, 33(5), 308-320. 

https://doi.org/10.1080/21681015.2016.1172124 

4. Chapman, J. (2012). Fashion design strategies for sustainability: A review of the literature. International Journal of 

https://www.adidas-group.com/en/media/news-archive/press-releases/2016/adidas-parley-for-the-oceans-unveil-first-high-performance-products-made-from-ocean-plastic/
https://www.adidas-group.com/en/media/news-archive/press-releases/2016/adidas-parley-for-the-oceans-unveil-first-high-performance-products-made-from-ocean-plastic/
https://www.adidas-group.com/en/media/news-archive/press-releases/2016/adidas-parley-for-the-oceans-unveil-first-high-performance-products-made-from-ocean-plastic/
https://doi.org/10.1108/JFMM-02-2017-0016
https://doi.org/10.1080/21681015.2016.1172124


International Journal of Engineering Technology and Management Sciences 

Website: ijetms.in Issue: 2 Volume No.8 March - April – 2024 

DOI:10.46647/ijetms.2024.v08i02.005 ISSN: 2581-4621 
 

 

@2024, IJETMS          |         Impact Factor Value: 5.672     |          Page 46 

 

Fashion Design, Technology and Education, 5(3), 185-195. https://doi.org/10.1080/17543266.2012.717259 

5. Fletcher, K. (2012). Sustainable fashion and textiles: Design journeys. Routledge. 

6. Fletcher, K. (2017). Craft of use: Post-growth fashion. Routledge. 
7. Gardetti, M. A., & Torres, A. L. (Eds.). (2020). Sustainable fashion: Governance and new management approaches. 

Springer. 

8. H&M. (2012). H&M conscious collection. https://www.hm.com/us/earth/conscious-sustainable-style 

9. Lim, S. Y., LaPlaca, P., & Guan, X. (2018). Exploring the potential of blockchain technology for fashion supply 

chain transparency. Fashion Practice, 10(1), 6-28. https://doi.org/10.1080/17569370.2017.1418192 

10. Nike. (2005). Nike introduces Considered Design products. https://about.nike.com/news/nike-introduces- 

considered-design-products 

11. Parkes, A. (2018). Smart textiles for designers: Inventing the future of fabrics. Laurence King Publishing. 

12. Patagonia. (2013). Worn wear. https://www.patagonia.com/worn-wear.html 

13. Raj, R., & Musgrave, J. (2009). Sustainable supply chain management in Indian business: An emerging challenge. 

Journal of Asia-Pacific Business, 10(3), 281-299. https://doi.org/10.1080/10599230903032806 
14. Sen, S. (2020). Sustainable fashion: Driving demand through consumer awareness and education. In A. Kamble & 

D. Trivedi (Eds.), Fashion and textiles: Breakthroughs in research and practice (pp. 260-274). IGI Global. 

https://doi.org/10.4018/978-1-7998-3266-2.ch013 

15. Siegle, L. (2011). To die for: Is fashion wearing out the world? Fourth Estate. 

16. Wong, Y. W., & Yip, J. (2010). Green marketing and fashion retailing: Effects of environmental strategy and 

transparency on consumer perceptions. Journal of Fashion Marketing and Management, 14(2), 312-328. 

https://doi.org/10.1108/13612021011046590 

https://doi.org/10.1080/17543266.2012.717259
https://www.hm.com/us/earth/conscious-sustainable-style
https://doi.org/10.1080/17569370.2017.1418192
https://about.nike.com/news/nike-introduces-considered-design-products
https://about.nike.com/news/nike-introduces-considered-design-products
https://www.patagonia.com/worn-wear.html
https://doi.org/10.1080/10599230903032806
https://doi.org/10.4018/978-1-7998-3266-2.ch013
https://doi.org/10.1108/13612021011046590

