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Abstract 

This research delves into the multifaceted landscape of commerce and its profound significance in 

the contemporary global context. In an era characterized by rapid technological advancements, 

evolving consumer behaviors, and dynamic market structures, this study aims to uncover and analyze 

the critical role that commerce plays in shaping economies, businesses, and everyday life. Employing 

a mixed-methods research approach, this study combines qualitative insights derived from expert 

interviews, industry reports, and case studies with quantitative data from surveys and market analyses 

to comprehensively explore the significance of commerce. The qualitative component seeks to 

uncover nuanced perspectives on the impact of commerce on various sectors, while the quantitative 

analysis focuses on measuring trends, preferences, and statistical correlations. The research will 

examine the role of e-commerce in transforming traditional business models, the influence of digital 

technologies on commercial transactions, and the implications of commerce on global trade and 

economic development. Furthermore, the study will investigate how changing consumer behaviors, 

fueled by increased connectivity and access to information, contribute to the evolving landscape of 

commerce. The findings from this research are expected to provide valuable insights for businesses, 

policymakers, and academics. By understanding the significance of commerce in today's world, 

stakeholders can adapt strategies, foster innovation, and contribute to the ongoing development of 

economies and societies. This study serves as a foundation for informed decision-making and future 

research in the dynamic realm of contemporary commerce. 
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1. Introduction  

Commerce refers to the buying and selling of goods and products, especially on a large scale, as in 

New York City is a major centre of commerce where billions of dollars are exchanged every day [1]. 

The word commerce is almost always used to refer to business, trade, and the movement of things 

that are  

being bought and sold. Commerce can refer to either the exchange of goods between countries 

(International or foreign commerce) or the exchange that occurs within one country (domestic 

commerce) [2,3]. Commerce is similar to the word trade and the two words can generally be used as 

synonyms. Trade describes a more general exchange of goods and money, while commerce describes 

large-scale trading, such as at an interstate or international level, which requires large numbers of 

trucks, planes, and other delivery methods. According to James Stephenson “Commerce is an 

organized system for the exchange of goods between the members of the industrial world. 

“Commerce is that part of the business which is concerned with the exchange of goods and services 

and includes all those activities which directly or indirectly facilitate that exchange.   
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2. Commerce 

Commerce refers to the well-organized set up of large-scale interchange of products, service or 

something of value, for money or money’s worth, among the economic agents [7]. It covers all the 

activities which directly or indirectly assist in the process of exchange. Basically, it is concerned with 

the distribution aspect of the business. It relies on the fact that everything that is produced, must be 

consumed. In this way, ‘commerce’ comes into the picture, to facilitate effective and uninterrupted 

buying and selling of goods and services.  

2.1 Characteristics of Commerce 

Commerce is a subset of business and not a synonym. Come let’s talk about its characteristics: 

 Commerce provides the necessary link amidst the producers of goods and consumers of goods. 

 It is known for the exchange of goods and services for adequate consideration. 

 Commerce covers the services delivered by various organizations, to facilitate the free flow of 

goods and services. 

 It removes all the barriers, as to person, place, time, risk, knowledge, finance, etc. in the process of 

exchange. 

 Profit acts as an incentive for carrying out commercial activity. 

 It tends to create utility.  

2.2 Classification of Commerce 

Evolution of Commerce: Following are the stages in the evolution of commerce. Evolution of 

Commerce shown in Figure 1.  

 

 

 

 
Figure 1 Evolution of Commerce

Non-Existence of Commerce and Trade: In the early stages of man, there were no surpluses to be 

exchanged. Our original ancestors consumed what they produced. The production of goods was only 

to satisfy one’s own need. Meanwhile, people did not exchange goods or services commerce and were 

no existent [12]. 

Barter Economy: Human wants to increase with the advance of civilization. They could not produce 

everything, they needed. People came to known that man is skilful in producing a few commodities. 

He can make them quite rapidly in large numbers and in beautiful forms. So, at this stage, people 

https://businessjargons.com/wp-content/uploads/2020/04/classification-of-commerce.jpg
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started producing an excess of their needs what they could produce. People started searching for 

persons who could get their surplus products in exchange for those goods, which they required. 

Commerce made its beginning and barter exchange of goods for goods began to be practiced. Means 

of communication were either absent or wholly primitive and trade was non-existent. 

National Economy: The introduction of money followed by several other improvements of 

commercial activities transportation, banking insurance etc. significantly helped to develop 

commerce and trade. The division of work and specialization helped producers to concentrate on few 

products only. They started producing goods not only for the local markets but also for the national 

market [9]. 

2.3 Functions of Commerce 

1. Removing the difficulty of persons: Trade removes the difficulty of persons by creating a link 

between the producers and consumers. 

2. Removing the difficulty of time: Warehousing removes the difficulty of time by removing the 

time gap between the production and consumption. 

3. Removing the difficulty of place: Transport removes the difficulty of place by removing a place 

gap between the producers and consumers. 

4. Removing the difficulty of finance: Banking removes the difficulty of finance by helping the 

buyers and sellers in making and receiving payments and providing them credit facilities. Even now 

a day E-payment make easier and facilitate business. 

5. Removing the difficulty of risk: Insurance removes the difficulty of risk by providing protection 

and compensation to the insured against various types of risks. You can insure your business’s stock 

or fire insurance against monthly premium. 

6. Removing the difficulty of knowledge: Advertising removes the difficulty of knowledge by 

making people aware about the product and related particulars [13]. 

2.4 Four Importance of Commerce 

1. Satisfy human Wants Commerce tries to satisfy human wants. Human wants can be categorized 

as Basic wants and Secondary wants. Human wants can’t be ending. Commerce has made a 

distribution of goods potential from one part of the world to the other part. Nowadays we can purchase 

anything produced anywhere in the world office line as well as online. This has enabled man to satisfy 

his uncountable wants and thereby promoting social welfare. 

2. Commerce links producers and consumers: Production is meant for ultimate consumption. 

Commerce makes possible to link producers and consumers through retailers and wholesalers and 

also through the aids to trade. Consumers get information about different goods through 

advertisements and salesmanship. The manufacturers are commonly up-to-date about the likes and 

dislikes of the consumers through marketing research. Thus commerce creates contact between the 

centres of production and consumption and links them [15]. 

3. Increase living Standard: Commerce has increased our standard of living. The standard of living. 

It refers to a quality of life enjoyed by the members of a society. In simple words when a man 

consumes more products his standard of living improves. To consume a multiplicity of goods he must 

be able to secure them first. Commerce helps us to get what we want at right time, right place and at 

the right price and thus helps in improving our living standard. 

4. Generates employment opportunities Commerce has generated a lot of opportunities for the 

world. The growth of commerce, industry, and trade bring about the growth of agencies of trade such 

as insurance, transport, warehousing, banking, advertising, etc. These agencies need people to look 

after their operational. An increase in production results in increasing demand, which further results 

in improving employment opportunities. Thus the growth of commerce generates more and more 

employment opportunities for millions of people in a country 

2.5 Components of Commerce 

 Transport 

 Warehousing 
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 Insurance 

 Banking 

 Advertisement 

 Communication 

2.6 E-Commerce in Our Daily Life 

 
Figure 2 E-Commerce in Our Daily Life 

Today every one of us knows E-Commerce implies electronic commerce. E-Commerce basically 

means to buy, sell and exchange products, services, and information through computer networks. On 

an E-Commerce platform, a person can deal with customers around the world [1]. People carry out 

buying and selling of goods and services over the internet. Even payments can be made using credit 

cards. For its ease and simplicity E-Commerce has instantly become popular. It’s common to see 

people spending their time daily more on the internet for business, marketing, entertainment work, 

study, and learning. Now a day’s all the commercial and social activities are connected to the internet. 

And without E-Commerce, the world around the internet is impossible and unimaginable. For this 

reason, E-Commerce has become important in our daily life. As E-Commerce is the demand of 

present time, businesses, customers, and nations, in a few years’ time it will become compulsory to 

use for any transaction. Have you ever wondered what is the reason behind it why is E-Commerce in 

so much demand. E-Commerce being the online buying and selling process is the primary reason 

behind the growth of Internet user. E-Commerce for the Internet is as important as a heart is for a 

body. E-Commerce in our daily life have shown in the Figure 2. 

3. Role of E-Commerce 

In E-Commerce, the consumer is the King and so the customer at their own free will can order 

products or services as and when required. Just as in the case of E-commerce. E-commerce plays an 

extremely important role in our daily life. E-commerce can be used in the following ways: 

1. Electronic banking: Many banks have introduced mobile apps for electronic banking. Using a 

computer or mobile phone, customers can now connect to the bank’s computer system via the internet 

and control their daily financial dealing from the comforts of their home. This reduces the staff and 

building of banks. Many customers pay their various kinds of bills from their bank accounts directly 

using this facility [8]. 

2. Electronic shopping: Shopping has become very easy for people using the internet from their 

home. Different manufacturers present their products online at their websites. Consumers browse the 

website, place orders and even make payments using a credit card. This has made shopping a very 

simple process. 

3.  Conducting Auctions: Numerous websites provide auction facilities for various products. 

Individuals can participate in the auction and purchase products of their choice. They can make 

payments using their credit cards, debit cards, etc. eBay is a well-known website that provides this 

facility. 

4. Marketing and Advertising: E-commerce offers an important platform for advertising and 

marketing products all over the world. Popular websites can be an effective way of introducing new 

products to customers. 
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3.1 E-Commerce is significantly necessary due to the following reasons 

 Wide variety of products 

 Lower Cost than traditional shopping and selling 

 Less time consuming and faster consumer consumption 

 Exciting offers and shopping deals notifications 

 Transparent business system 

 Faster business expansion 

 More employment opportunities 

 Enhancement in digital products and services 

 Low maintenance cost 

 Multiple selling and marketing options 

 More Customer retention than traditional shopping 

 Quality compulsion for sellers 

 More Contribution of customers in brand success 

 Personalized customer experiences 

 Speeding up the national economic development 

 Enhancing Technology development in villages 

3.1.1 Advantages of E-commerce 

 Much faster transactions available 24/7. 

 Products and services are easy to find. 

 Easier time managing a business. 

 Does not require any physical space. 

 No geographical limitations mean a bigger customer reach. [17] 

 Higher quality of services and lower operational costs. 

3.1.2 Disadvantages of E-commerce 

 No guarantee of product quality. 

 Customer loyalty becomes a bigger issue with limited direct customer-company interaction [6]. 

 Inability to experience products beforehand leads to more checkout dropouts. 

 Anyone can start an online business, which sometimes leads to scam and phishing sites. 

 Hackers target web shops more often than expected. 

 Mechanical failures can be more tiring. 

4. What is e-commerce? 

E-commerce is the buying and selling of good or services via the internet, and the transfer of money 

and data to complete the sales. It's also known as electronic commerce or internet commerce. 

4.1 What is Electronic Commerce                   (E-commerce) 

Electronic commerce or e-commerce (sometimes written as e-Commerce) is a business model that 

lets firms and individuals buy and sell things over the internet. E-commerce operates in all four of the 

following major market segments: 

 Business to business (B2B) 

 Business to consumer (B2C) 

 Consumer to consumer (C2C) 

 Consumer to business (C2B) 

 Direct to consumer (D2C) 

 



 

International Journal of Engineering Technology and Management Sciences 

Website: ijetms.in Issue: 2 Volume No.8 March - April – 2024 

DOI:10.46647/ijetms.2024.v08i02.032 ISSN: 2581-4621 
 

 

 

@2024, IJETMS          |         Impact Factor Value: 5.672     |          Page 260 

 
Figure 3 Type of E-Commerce 

E-commerce, which can be conducted over computers, tablets, or smartphones may be thought of like 

a digital version of mail-order catalogue shopping. Nearly every imaginable product and service is 

available through e-commerce transactions, including books, music, plane tickets, and financial 

services such as stock investing and online banking. As such, it is considered a very disruptive 

technology [18-20]. 

Following are the most traditional types of e-commerce models: Types of E-Commerce have shown 

in Figure 3. 

1. Business to Consumer (B2C): B2C e-commerce is the most popular e-commerce model. Business 

to consumer means that the sale is taking place between a business and a consumer, like when you 

buy a rug from an online retailer. 

2. Business to Business (B2B): B2B e-commerce refers to a business selling a good or service to 

another business, like a manufacturer and wholesaler, or a wholesaler and a retailer. Business to 

business e-commerce isn’t consumer-facing, and usually involves products like raw materials, 

software, or products that are combined. Manufacturers also sell directly to retailers via B2B 

ecommerce. 

3. Direct to Consumer (D2C): Direct to consumer e-commerce is the newest model of ecommerce, 

and trends within this category are continually changing. D2C means that a brand is selling directly 

to their end customer without going through a retailer, distributor, or wholesaler. Subscriptions are a 

popular D2C item, and social selling via platforms like Instagram, Pinterest, Facebook, Snapchat, etc. 

are popular platforms for direct to consumer sales. 

4. Consumer to Consumer (C2C): C2C e-commerce refers to the sale of a good or service to another 

consumer. Consumer to consumer sales take place on platforms like eBay, Etsy, Fivver, etc. [4, 5]. 

5. Consumer to Business (C2B): Consumer to business is when an individual sells their services or 

products to a business organization. C2B encompasses influencers offering exposure, photographers, 

consultants, freelance writers, etc. 

5. E-Banking Services 

In simple words, e-banking refers to a banking arrangement, with which the customer can perform 

various transactions over the internet, which is end-to-end encrypted, i.e. it is completely safe and 

secure [2]. E-banking promotes paperless/ cashless transactions. It comes with a number of rights, 

responsibilities and fees as well. The range of services covered under E-banking are: 

1. Internet Banking: A banking facility provided to the customers through which the customers are 

able to perform a number of monetary and non-monetary transactions, using the internet, through the 

bank’s website or application. 

2. Mobile Banking: Almost all the banks have designed their mobile applications with which you 

can perform transactions at your fingertips. For this, four things are required – a smartphone, internet, 

mobile application, and mobile banking service enabled in your bank account. 
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3. ATM: Automated Teller Machine, popularly known as ATM is one of the most common and initial 

service, provided under e-banking. It is not just a machine with which you can withdraw cash as and 

when required, but it also allows you to check your account status, transfer fund, deposit fund, 

changes mobile number, change Debit Card PIN. 

4. Debit Card: Debit cards are used in our day to day life so as to perform end number of transactions. 

Debit cards are linked to the customer’s bank account and so the customer only needs to swipe the 

card, in order to make payment at Point of Sale (POS) outlets, online shopping, and ATM withdrawal. 

In this way, the amount is deducted from the customer’s account directly. 

5. Credit Card: Just like a debit card, a credit card is also a payment card which the banks issue to 

the customers on their request, after checking their credit score and history. It enables the cardholder 

to borrow funds up to the pre-approved limit and make payment. The limit is granted by the banks 

which issue the card. The cardholder promises to repay the amount within a stipulated time, with 

some charges, for the use of credit card. 

6. Point of Sale (Pos): Points of sale system refers to the point, in terms of date, time and place (retail 

outlet) where the customer makes a payment, using a plastic card, for the purchase made or services 

received [10-15]. 

7. Electronic Data Interchange (EDI): EDI is a new mode of communicating information between 

businesses electronically using a standardized format, which was conventionally paper-based. 

8. Electronic Fund Transfer (EFT): When money is transferred electronically from one bank to 

another, it is called as electronic fund transfer. It covers direct debit, direct deposits, wire transfers, 

NEFT, RTGS, IMPS, etc. [16]. 

Conclusion 

The exploration of the significance of commerce in today's world underscores its pivotal role in 

shaping the global landscape. The study has delved into the intricate dynamics that define the 

contemporary business environment, emphasizing the multifaceted impact of commerce on 

economies, societies, and individuals. The findings highlight the transformative power of technology, 

globalization, and changing consumer behaviors, all of which contribute to the evolving nature of 

commerce. The study recognizes the importance of adaptability and innovation for businesses to 

navigate these dynamic forces successfully. The interconnectedness of commerce with social, 

economic, and technological factors reinforces its status as a driving force behind societal progress. 

As commerce transcends geographical boundaries, it plays a crucial role in fostering international 

collaboration, economic growth, and cultural exchange. Moreover, the study acknowledges the 

challenges and ethical considerations that accompany the ever-expanding influence of commerce. 

Issues such as sustainability, inclusivity and responsible business practices emerge as critical aspects 

that demand attention and concerted efforts from businesses, policymakers, and society at large. In 

navigating these dynamics, the study emphasizes the need for a holistic approach that combines 

business acumen, technological proficiency, and a commitment to ethical and sustainable practices. 

It encourages stakeholders to embrace innovation, leverage emerging technologies and foster a 

culture of continuous learning to stay abreast of the rapidly changing commercial landscape. In 

conclusion, this exploration into the significance of commerce in today's world serves as a call to 

action for businesses, policymakers, and individuals to understand, adapt, and contribute positively 

to the evolving dynamics of global commerce. By recognizing the interconnected nature of commerce 

and its impact on diverse facets of society, we can collectively strive for a more sustainable, inclusive, 

and resilient future. 
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